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Summary
Robotics have come in for some bad press recently, as scare stories in the media link them with
the spectre of unemployment due to automation. Nevertheless, governments and the business
world constantly emphasise the need to promote science, technology, engineering and maths
(STEM) subjects in schools and higher education, as these form the foundation of a successful
modern economy. Although engineering and technology are seen as the cornerstone to the
German economy, the general public in that country takes longer to adopt cutting-edge
technology. Against this backdrop, UBTECH Robotics launched in Germany in 2016 with a
number of educational and service robots. The company had some success but, with two major
product launches planned for 2017, it wanted to create much more buzz around its products
while clearly demonstrating their benefits in STEM education as well as everyday life. UBTECH
hired HBI to manage the press and influencer launch of its Jimu Robot, an interactive building
block system that teaches kids STEM capabilities while building a robot; and the Star Wars First
Order Stormtrooper Robot, an interactive and app-controlled entertainment robot based on the
popular characters from the Star Wars franchise.

Goals
HBI targeted a multi-pronged approach covering media representatives, bloggers and other
influencers, trade show support at three exhibitions, an intensive media campaign in the run up
to Christmas, and content development and community management for UBTECH’s Facebook
page.

Strategies and Methods Used
HBI kicked off an integrated campaign of PR activities comprising the following:

• Product tests for target publications and bloggers: HBI organised the distribution of the Jimu

and Stormtrooper product lines along with background information on the company, the

technology, the topic of STEM education and how the products respond to requirements in

this area.

o Results for Jimu: HBI organised dozens of product reviews for Jimu, resulting in

multiple articles, as well as significantly higher awareness among consumers of the

UBTECH brand, the importance of STEM subjects for kids and the fun aspect of

learning with these tools.

o Results for Star Wars Stormtrooper: prior to the later launch of the Stormtrooper

robot, HBI contacted all target influencers and achieved 25 reviews in tier-1 media.

• Press tour in July 2017: HBI organised press meetings in three German cities (Munich,

Hamburg, Berlin), choosing outstandingly cool and trendy locations to maximise attendance



and reflect the innovative aspect of the UBTECH range. UBTECH staff presented the new

member of the Jimu Robot family, AstroBot, for the first time.

o Results of press tour: UBTECH and HBI met with 25 journalists of top-tier national

publications like Spiegel and Hörzu as well as WAZ, Germany’s biggest regional

newspaper. This achieved multiple pieces of coverage and product tests. The tour

also strengthened relationships with key media and increased awareness of the

importance of STEM education.

• Trade show support at IFA, CES and Spielwarenmesse Nuremberg

o Results at IFA 2017: HBI achieved more than 20 top-tier press briefings and many

more visits by reporters and TV teams. HBI also supported UBTECH at the IFA pre-

show Showstoppers media event, where UBTECH won the IHS Markit Innovation

Award.

o Results at CES 2018: Outside Germany, HBI scheduled multiple briefings at CES in

Las Vegas and coordinated the communication for the first public presentation of

Walker, the world’s first bi-pedal service robot.

o HBI also supported the Spielwarenmesse (trade show focused on toys) in Nuremberg

by scheduling various press briefings.

• Christmas campaign: To further raise awareness and drive Christmas sales, HBI set up paid

advertorials as well as free placement opportunities in various online publications around

Christmas time. HBI also initiated an intensive campaign with Caschy’s Blog, Germany’s most

read blog for technology news and digital lifestyle topics.

• Social Media: HBI also manages the German Facebook channel of UBTECH (content creation

and community management).

Summary of results:

• Increased brand awareness with consumers and media, while establishing UBTECH as a

synonym for visionary robot technology

• Created awareness for STEM education and the ways educational robots can benefit

children

• Established lasting relationships with bloggers and top tier national and regional

publications for UBTECH

• Provided comprehensive support for trade shows and the launch of Jimu and

Stormtrooper

• Generated several dozen articles and reviews on UBTECH, its technology and its

products

Contact at HBI for more information: Corinna Voss, Managing Director, corinna_voss@hbi.de
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Overview 2017 and 2018

Results at-a-Glance

Coverage
 285 pieces of top-tier coverage in total:

 211 online clippings

 69 print clippings

 5 broadcasts on TV and radio

 Total OTS: almost 1 billion

Events
 IFA 2017: 19 interviews and 55 pieces of

coverage

 Press tour 2017: 20 press briefings in

Munich, Berlin and Hamburg

 Spielwarenmesse 2018: 6 press briefings

Product Tests
 Jimu robots reviewed in 40 top-tier

publications and blogs

 23 Stormtrooper product tests

scheduled by HBI with Germany’s

biggest online and print magazines as

well as bloggers and TV



Best of Coverage – Print

3-page article in MacLife, Germany’s biggest magazine for Apple products and related technologies. OTS: 26.555 Stormtrooper coverage in Smartphone. OTS: 125.000



Best of Coverage – Print

Half-page article about AstoBot in TV-Digital,
Germany’s biggest TV magazine. OTS: 1.85 million

Alpha 1 product news in Germany’s biggest CE
trade magazine. OTS: 16.050

IFA recap presenting Lynx as a highlight of this
year’s show. OTS: 160.000



Best of Coverage – Online

In-depth review of Jimu AstroBot on Ubergizmo.de.
OTS: 350.000. http://bit.ly/2AnlKOh

Another positive review of Jimu AstroBot on Golem.de,
one of the most read online IT and tech magazines.
OTS: 9.92 million. http://bit.ly/2BrQi0x

Stormtrooper coverage on ComputerBild.de, the most read
computer magazine. OTS: 33.75 million. http://bit.ly/2BAVLTD



Best of Coverage – Online

Stormtrooper coverage on the biggest German Star Wars
blog. OTS: 500.000. http://bit.ly/2i5BX26

IFA highlights presenting Lynx on news website ntv.de.
OTS: 27.71 million. http://bit.ly/2jBk4IK

Stormtrooper coverage on CNET.de.
OTS: 771.100. http://bit.ly/2i4ZxvX



Best of Coverage – Video & Broadcast

UBTECH featured on ARD, Germany’s biggest public
broadcaster. OTS: 770.000. http://bit.ly/2jAOESR

Video review by Ubergizmo on YouTube. OTS: 350.000
http://bit.ly/2i6LjKY

Video about TankBot on DerWesten.de, the online
edition of Germany’s biggest regional newspaper.
OTS: 8.47 million. http://bit.ly/2ixfFu7

Jimu AstroBot video review on Golem.de. OTS: 9.92
million. http://bit.ly/2wFHI00

Stormtrooper video teaser featured on MacLife.de.
OTS: 1.47 million. http://bit.ly/2zUYXMx



Best of Coverage – Campaigns & Influencers

Influencer campaign with Cashy’s Blog, Germany’s biggest tech and gadget blog. Campaign includes a Stormtrooper
microsite, a banner linking to retailers, a product review, a raffle, and an interview at CES 2018.
OTS: 2.9 million. http://bit.ly/2zGFGdA



Best of Coverage – Campaigns & Influencers

Christmas campaign on CHIP.de, Germany’s biggest magazine for technology and digital lifestyle. The campaign includes a sales-oriented
microsite for Stormtrooper, links to retailers, and promotion on the CHIP.de main webpage and newsticker.
OTS: 107.11 million. http://bit.ly/2AnuTXa


